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Abstract

The purposes of this research are to study the destination Image of Ton Nga-Chang
Wildlife Sanctuary and compare the destination Image of Ton Nga-Chang Wildlife Sanctuary.
The Population samplings in this research were four hundred Thai tourists. The instruments

for data collection were an accidental sampling and questionnaire.
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The results of this research revealed that the level perceived of the destination
Image of Ton Nga-Chang Wildlife Sanctuary; organization and tourist attraction was in the
high level, except that the good and services was in moderate level. In term of compares
compare the destination Image of Ton Nga-Chang Wildlife Sanctuary by their behaviour of
tourists, the results show that their different numbers of tourists are traveling, months and
dates tourists and the cost of traveling. did differentiate their level of Recognition at
destination image.

Keywords: Destination Image, Behaviour of tourists, Ton Nga-Chang Wildlife Sanctuary
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